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SKIN IN THE GAME RE-

QUIRED FOR MARKET-

ING  

 
SFA and the Florida fishing 
industry believes in having 
ñskin in the gameò when it 
comes to funding marketing 
efforts for our seafood prod-
ucts. Floridaôs Department 
of Agriculture and Con-
sumer Services receive 
$400 from every resident 
Florida seafood wholesaler 
and 25% from all commer-
cial fishing licenses each 
year. The money is used for 
marketing Florida seafood 
products.  
  
In cases of natural or man-
made disasters such as 
Deepwater Horizon, SFA 
believes the government or 
offending entity needs to 
provide additional ñskin in 
the gameò. However, mar-
keting programs need funds 
from the industry or itôs just 
another government dole. 
  
Many groups provide all or 
at least a portion of market-
ing funds. Financial partici-
pation from the domestic 
seafood industry is the best 
way to conduct marketing of 
seafood. When everyone 
has ñskin in the gameò there 
is greater interest in what is 
going on and how the 
money is spent. 

 
Harlon Pearce, Harlonôs LA Fish LLC and cur-
rent member of the Gulf of Mexico Fishery Man-
agement Council mentioned that while he 
ñsupports the Councils ability to initiate catch 
share programs, he firmly believes that available 
data must be improved prior to moving forward 
with these decisions.ò Mr. Pearce provided 
charts showing the dramatic decline in seafood 
related jobs that cause great concern. 
 
There were several scientist witnesses address-
ing concerns from their region. Jefferson Angers, 
a spokesman for cca and similar groups, es-
poused the often used party-line that ñbecause 
there are more anglers than seafood harvesters, 
they deserve most of the fishò.  Hogwash.  
 
The radicals fail to acknowledge that the rela-
tively small number of highly-managed seafood 
harvesters provide millions of seafood meals to 
consumers daily who have a right to the fish as 
much as the cca group. Seafood is heart-
healthy. The radicals donôt care about citizens 
who donôt own big boats? Their mantra is ñgive 
cca all the fish and if somebody wants to buy a 
boat they can fish too. They consider that fair. 
Their other ñtalking pointò is to manage wild fish 
like wild turkeys. Really! 
 
Hopefully Congress continues to see through 
their constant whining to get all the fish. The cca 
types refuse to see any benefit of commercial 
seafood production, many times at meetings 
where they are eating domestic seafood. What 
an oxymoron or is that a paradox? 

SUBCOMMITTEE ON FISHERIES HOLDS 
OVERSIGHT HEARING 
 

Chairman John Fleming (R-Louisiana) held an 
oversight hearing on Jul 26, entitled, ñNOAAôS 
Fishery Science: Is the lack of basic science cost-
ing jobs?ò Thank you Chairman Fleming. 
 
Captain David Nelson, spokesman for the East 
Coast Fisheries Section who fishes out of Ponce 
Inlet, Florida, presented strong testimony on the 
abuses foisted on the recreational and commer-
cial fishermen and communities on the east coast 
because of NOAAôs ill-conceived and politically 
motivated red snapper ban. Pew and edf spent 
thousands of dollars lobbying for the ban and 
funded groups of lobbyists at South Atlantic 
Council meetings and hearings. 
 
Council member Duane Harris stated in reference 
to agency guidance on page 5 of his written testi-
mony, ñOverall, there has been very little guid-
ance from NOAA Fisheries relative to use the 
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lack of data noted earlier, the Council is forced to 
use the information that is available regardless of 
how old or stale it may be considered. It is either 
that or nothing.ò  The industry doesnôt agree. 
NOAA controls all scientific guidance to the coun-
cil. 
 
Greg Di Dominico, Executive Director of the Gar-
den state Seafood Association presented strong, 
documented testimony on how cooperative re-
search efforts work and how much it hurts the 
seafood industry when NOAA makes decisions 
without any scientific backup. 


